MOBILE CLIENTS &z

All over the world, leading mobile companies are strategically leveraging sports in creative ways that promote
products and programming, engaging consumers and creating huge revenue streams. As modern technologies
increase interactive capabilities, eliminate barriers, and provide a seemingly endless sea of dynamic
entertainment options, content has become the ultra-critical component in capturing audiences. Established
small businesses, start-ups and large publicly owned companies all enjoy a niche that can leverage sports
information.

Texas AGM may &

pull an upset on 4INFO, a leading mobile search service, employs STATS' flexible XML data feeds for MLB, PGA, NFL

h':f':‘:‘"rmumw and NBA. Mobile phone users receive free, real-time sports player statistics by sending a SMS text

TEXASM(9) 44 message to 4INFO. For example users can type “Albert Pujols” or “Johan Santana”in a text
UCLA()43 o message to 4INFO to receive the respective batting and pitching statistics for the recent and
previous games.

) HANDMARK

Handmark, an innovative mobile application
developer, utilizes STATS' XML data feeds and
editorial for MLB, NFL, NBA, NHL, PGA Tour,
College Sports, Motorsports and International
soccer.Handmark’s mobile application, Pocket
- Express, delivers comprehensive real-time scores
& Fantasy Companbbn and statistics, providing an enriched experience
- hon trem for the consumer.

STATS delivers comprehensive real-time data and
editorial for the NFL and College Football which is
leveraged to deliver a compelling and engaging
experience to Sprint users.

Additional Clients:

Sprint f" matricity el

WEEI, a Boston-based sports radio station | - ! i
and web portal has deployed STATS' — Q-B o e

turn-key white-labeled WAP solution.The

WAP solution delivers breaking news and .

editorial, schedules and standings, ( ) m "‘-'-:‘ atat
real-time scoreboards, statistical leaders ((i‘)) ©

and daily lines direct to the palm of users.
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