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UK-based Times Online (News International Newspaper Group) commissioned STATS to build its fantasy 
game for the Times newspaper and Times Online.  The contest, Play the Game, utilizes an innovative 
rotisserie-style scoring process, unique to the UK marketplace, which incorporates 10 categories to re�ect a 
player’s true value. So, in addition to goals and assists, clean sheets and successful passes remain a key 
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factor for game players. 

Play the Game’s success is not exclusively limited to 
the scoring format, but also the engaging compo-
nent of league play. Each participant joins a smaller 
league of 10 participants, and league members are 
responsible for ranking the players they would like 
on their squad. Entrants are assigned players via an 
allocation process in accordance with their chosen 
rankings. Each team in the 10-person league has a 
unique squad of players and competes with its 
mates. The unique community atmosphere created 
by this game drives a large volume of page views 
and visitors, with entrants spending, on average, 
two hours per week on the website. 
 
Play the Game topped the Reader’s Choice poll in 
the annual Soccerlens Awards and was the runner-
up as an Editor’s Choice, described as “easily the 
most innovative game of its type” and “beloved by 
hardcore fantasy football players.”  Nominations for 
the Soccerlens Awards 2008 included the o�cial 
Premier League game, the UEFA Champions League 
application, The Daily Telegraph Fantasy Football 
and Sky Sports Fantasy Football.  Play the Game 
succeeded in the voting ahead of these other more 
well-known games. 
 



In addition to providing a comprehensive 
fantasy solution, including development, opera-
tion and customer service, STATS delivers a 
white-label Match Centre for Times Online. 
STATS‘ custom iframed Match Centre integrates 
with the CSS styles of the Times Online sports 
site. Covering more than 30 leagues, the Match 
Centre delivers �xtures, results, tables, live 
scores, comprehensive commentary and 
detailed pitch maps, captivating audiences for 
extended and repeat visits. 

Times Online also leverages STATS lap-by-lap 
RaceCast solution. STATS’ RaceCast is an innova-
tive web solution presenting the Formula One 
fans with an interactive race day experience. The 
RaceCast o�ers complete pre and post-race 
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content attracting Formula One fanatics in the days leading up to and after the event. During the race, 
STATS’ RaceCast provides captivating and detailed statistics that keep users glued to the screen and 
provides Times Online a unique brand-building tool. 


